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Educational Background 
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Publications 

Thesis & Dissertation 

 Sang-Mi Kim (2002). “The relationship among Personal Media Usage and Interpersonal Communication, 

Acculturation and Language Acquisition of Foreign Students in Japan.”, The University of Tokyo.(Japanese)  

 Sang-Mi Kim (2007). “Development of Social Capital through Relational Networking in Cyber Community: The 

Korean Case.”, The University of Tokyo. (Japanese) 
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Journal Article 

 Sang-Mi Kim.(2009). “The effects of the Internet on citizen‟s political participation：Participative tool on the 

Internet enhancing the engagement of the vote”. Japanese Journal of Electoral Studies, 24-3, (Japanese) 

 Sang-Mi Kim.(2008). “Social Capital and Online Community Engagement: Based on Comparative Study of Japan 

and Korea”. Digital Communication Review, 4-2, 2008. (English) 

 Hashimoto, Y., Sang-Mi Kim, Ishii, K., Ogasawara, M., Kimura, T. & Kim, I. (2007). “Comparative Study of 

Internet Use and Online Community between Japan and Korea.” Research Survey Reports in Information Studies, 

Interfaculty Initiative in Information Studies, The University of Tokyo, 24, 1-47. (Japanese) 

 Hashimoto, Y., Ishizaki, M., Ogasawara, M., Kimura, T., Ishii, K., Sang-Mi Kim & Kim, I. (2007). “Comparison 

of Internet Images on the Leading Newspapers in Japan, Korea and China.” Research Survey Reports in 

Information Studies, Interfaculty Initiative in Information Studies, The University of Tokyo, 24, 49-77. (Japanese) 

 Sang-Mi Kim (2006). “A Study of the Characteristics of People Engaging in Simultaneous Use Behavior of 

Media: an analysis based on the results of a time use survey.” Journal of Mass-Communication Studies, 68, 97-

114. (Japanese) 

 Sang-Mi Kim (2005). “Mobile Communication and Information Behavior.” Journal of Information Studies, 

Interfaculty Initiative in Information Studies, The University of Tokyo, 69, 101-121. (Japanese) 

 Hashimoto, Y. & Sang-Mi Kim (2005). “A Comparative Study of Voting Behavior and Media Usage during 

Elections among University Students in Japan and South Korea.” Research Survey Reports in Information Studies, 

Interfaculty Initiative in Information Studies, The University of Tokyo, 23 (Assigned ch.1: 291, ch.3,4: 306-322). 

(Japanese)  

 Sang-Mi Kim (2004). “The Use of Online-Community and Social-Skill.” Journal of Socio-Information Studies 

(JSIS), 8(2), 13-26. (Japanese) 

 Hashimoto, Y., Tsuji, D., Kimura, Y., Ishii, K. & Sang-Mi Kim (2004). “Analyzing Information Gap and 

Declining Level of Interpersonal Contacts--The Effects of the Internet Use by Panel Survey.” Grant-in-Aid for 

Scientific Research (B-1) (Assigned ch.1.2: 228-227, ch.3: 274-282, 4.1-4.4: 283-295). (Japanese) 

 Hashimoto, Y., Tsuji, D., Kimura, T., Ishii, K., & Sang-Mi Kim (2004). “Analyzing the Effect of Internet Use by 

Panel Survey.” The Research Bulletin of the Institute of Socio-Information and Communication Studies, the 

University of Tokyo, (21), (Assigned ch.3.1: 340-355, ch.5.1: 389-399). (Japanese) 

 Sang-Mi Kim (2003). “A Comparative Study of Internet Use by University Student in Korea and Japan.” Journal 

of Mass Communication Studies, 63, 112-129. (Japanese) 

 Sang-Mi Kim (2003). “The Relationship between Social Network and Cellular-Phone Use for International 

Students in Japan.” The bulletin of the Institute of Socio-Information and Communication Studies, the University 

of Tokyo, 65, 363-394. (Japanese) 

 Hashimoto, Y., Kimura, T., Ishii, K., & Sang-Mi Kim (2003). “Comparative Studies on Internet Use of Japanese 

and Korean University Students: Focusing on the Formation of the Internet Community.” The Research Bulletin 

of the Institute of Socio-Information and Communication Studies, the University of Tokyo, 20, (Assigned ch.1.2: 

218-227, ch.3: 274-282, ch.4.1-4.4: 283-295). (Japanese) 

 Hashimoto, Y., Tsuji, D., Ishii, K., Sang-Mi Kim, & Kimura, T. (2002). “Testing the "Internet Paradox" : Effects 

of the Internet on Psychologial Well-Being and Social Network.” The Research Bulletin of the Institute of Socio-

Information and Communication Studies, the University of Tokyo, 18, (Assigned ch.3.1: 376-384, ch.3.3: 388-

395). (Japanese) 

Single Author 



 

 Sang-Mi Kim (2002), “Korean N-Generation White Paper”, Travel Journal Publications. (Japanese) 

Book Chapter 

 Sang-Mi Kim (2009). “Culture and the Internet.” Frontier of Internet Psychology (Asako Miura, Morio Hiroaki & 

Yasuyuki Kawaura eds.), 251-284, Seishin Shobo. (Japanese) 

 Sang-Mi Kim (2009). “Japanese Mobile usage behavior and Mobile business Strategy of Japanese Newspaper 

Cooperation.” The Diffusion and Conflict-Mobile Contents of Media Cooperation (Park Juyon ed.), Korea Press 

Foundation. (Korean)  

 Sang-Mi Kim (2009). “Aratanis, Rivalry Newspaper Corporative Cooperate.” Newspaper and Broadcasting, 

2009-2. (Korean)  

 Hashimoto, Y. & Sang-Mi Kim (2008). “Online News and Portal Site in Japan.” The Distribution of Online News 

and the Era for Cooperative Eco System: International Comparative Research of US, Japan and Korea (Hwang, 

Yong-Suk et al.), NORI (Naver Open Research Info-Net), Konkuk University Press. (Korean) 

 Sang-Mi Kim (2008). “News Blog Portal Site, "iza!".” “Local News, "47NEWS".” The Strategy of Global Media 

Management, Media Corporatives, 2008 (Yun Jungju ed.), 53-70, Korea Press Foundation. (Korean)  

 Sang-Mi Kim (2008). “Mobile Contents of Media Corporation.” MOBILE 2.0 (Park, Ju-Yeon & Jun, Bum-Su 

eds.), 92-126, Korea Press Foundation. (Korean)  

 Hashimoto, Y., Ishii, K., Mikami, S., Sang-Mi Kim, Kitamura, S., Ogasawara, M., Endo, K., Yoshii, H. & Tsuji, 

D. (2006). “Information Behavior 2005 in Japan”, University of Tokyo Press, (Assigned ch.1.4: 31-33, ch.1.6: 50-

62, ch.2.3: 173-190) (Japanese) 

 Sang-Mi Kim (2005). “Possibility of Internet as the Media for Political Information.” Network Society (edited by 

Yoshiaki Hasimoto et al.), Minerva Books, 45-69. (Japanese) 

 Sang-Mi Kim (2005). “Personal Media Usage and Social Network of International Students Residing in Japan.” 

When Mobile Came: The Cultural and Social Impact of Mobile Communication (Shindong Kim Ed.), Seoul, 

Korea: Communication Books, 212-232. (English)  

 Sang-Mi Kim (2004). “Mobile Communication and Social Implication in Japan.” Mobile News: Contents, 

Services, Business Models (Park Ju-Yeon ed.), Korea Press Foundation, 73-105. (Korean)  

Research Report 

 Sang-Mi Kim (2006). “SNS, Blog, Homepage Use in Japan and Korea.” Comparative Studies of Japan and 

Korea : Internet Use, Interpersonal Communication, Social Psychology, Grant-in-Aid for Scientific Research (B), 

(Assigned ch.2.2: 40-77, ch.4.2: 123-127, ch.4.8: 154-158, ch.4.11: 178-185). (Japanese) 

 Sang-Mi Kim (2006). “Construction of Ubiquitous City in Korea.” The Research of the Citizens' Needs toward 

Ubiquitous City in Japan, NEC Planning Research, 24-48. (Japanese) 

 Sang-Mi Kim (2006). “The Factor of Information Value and the Effect of Consumers' Attitude in Mobile Internet.” 

Yoshida-Foundation Annual Report (Research Grant), 215p. (Japanese) 

 Hashimoto, Y., Sang-Mi Kim, Yoshida, H., & Hwang, Y. (2005). “Media Life in Housing place in Tokyo and 

Seoul--Now and the Future or Media Life.” Collaborative Project with Konica Minolta Imageing Culture 

Research Institute. (Japanese) 

 Mikami, S., Hashimoto, Y., Endo, K., Ishii, K., Sang-Mi Kim, Ogasawara, M. & Kitamura, S. (2005). “TV 

Viewing.” Internet Usage Trends 2005: Survey Report in Japan, The World Internet Project Japan, ch.4: 25-43. 

(Japanese) 



 

 Mikami, S., Hashimoto, Y., Endo, K., Ishii, K., Sang-Mi Kim, Ogasawara, M. & Kitamura, S. (2005). “Domains 

and Sources of Information.” Internet Usage Trends 2005: Survey Report in Japan, The World Internet Project 

Japan, ch.8: 73-84. (Japanese) 

 Sang-Mi Kim (2003). “Face Mark of Mobile Communication and Social Psychology of Japanese Youth.” Media 

Ecology on 21st Japanese Society (Mikami, S. et. al.), Grant-in-Aid for Scientific Research (B), (Assigned ch6.2: 

89-101). (Japanese) 

Presentations 

 Sang-Mi Kim (2008). “The Social Capital and Participating in Online Communities - Based on a Survey of 

Korean and Japanese University Students.”, IAMCR (International Association for Media and Communication 

Research), Stockholm, Sweden. (English) 

 Sang-Mi Kim (2008). “The Effects of Media in the Situation of Structural Change in Political Process in Korea.” 

(Organizer: Sang-Mi Kim, Presénter: Seung-Chan Yang, Commenter: Tadamasa Kimura), Workshop Program at 

The Japan Society for Studies in Journalism and Mass Communication, 2008 Spring, Chukyo University. 

(Japanese) 

 Sang-Mi Kim (2006). “The Effect of the Media Usage toward a Voting Behavior among University Students in 

Japan and South Korea”, Cultural Typhoon 2006 in Shimokitazawa. (English) 

 Korenaga, R & Sang-Mi Kim (2006). “Convergence or Compromise?: Influence of Mobile Phones as Internet 

Media in Japan.” ICA (International Communication Association), In Session: Convergence and Networking: 

Converging Technologies, Ownerships, and Cultures in Networking Mediated Communities, Unit: 

Communication and Technology, Dresden, German (English) 

 Sang-Mi Kim & Hwang, Y. (2006). “The Comparative Study of Japan and South Korea about the Media 

Arrangement and Media Use in Housing space.” Interaction Division in Korean Society for Journalism & 

Communication Studies. Seoul, Korea. (English) 

 Sang-Mi Kim (2005). “The Behavior of Simultaneous Use of Media; Based on the Results of a Time Use Survey.” 

(Organizer: Yoshiaki Hashimoto, Presénter: Kenichi Ishii & Sang-Mi Kim, Commenter: Tadamasa Kimura), 

Workshop Program at The Japan Society for Studies in Journalism and Mass Communication, 2005 Autumn, 

Tokyo Woman's Christian University. Tokyo, Japan.(Japanese) 

 Hayashi, K. & Sang-Mi Kim (2005). “The Vulnerability of a Gendered Culture: Trivialized Popularity of the 

Korean Drama „Winter Sonata‟ in Japan.” Women's Worlds 2005, Ewha Womans University, Seoul, Korea. 

(English) 

 Sang-Mi Kim, Ishii, K., Hashimoto, Y., Tsuji, D., & Kimura, T. (2003). “The Relations between the Use of 

Internet and Users' Mentality.” The Japan Society of Information and Communication Research, 20th Conference, 

Keio University, Tokyo, Japan. (Japanese) 

 Sang-Mi Kim (2002). “Personal Media Usage and Social Network of International Students Residing in Japan.” 

International Communication Association ICA (International Communication Association), Chunchon, Korea. 

(English) 

 Sang-Mi Kim (2001). “The Use of Personal Media and Social Network of International Students in Japan.” The 

Japan Society for Studies in Journalism and Mass Communication, 2001 Autumn, The University of Tokyo, 

Tokyo, Japan (Japanese) 

 Sang-Mi Kim (2001). “The Relations of Personal Media Use and Acquisition of Japanese.” The Japanese 

Association of Sociolinguistic Sciences, 8th Meeting, Keio University. Tokyo, Japan. (Japanese) 



 

Other academic and professional activities: 

LISENCE & CERTIFICATE 

Dec. 1997  TESOL(Certificate in Teaching English to Speakers of Other Language) from University of 

California, Los Angeles(UCLA) 

Oct. 2005  Expert Social Researcher (Lisence from Japanese Association for Social Research) 

AWARD & GRANTS 

Mar 1991-Feb 1992 Scholarship from Ewha Womans University 

April 2000-Mar 2002 Scholarship from TAKASE Scholarship Foundation, Japan 

April 2002-Nov 2004  Scholarship from Ministry of Education, Culture, Sports, Science and Technology, Japan 

Oct 2004 Top Paper Award, The Japan Sociey for Socio-Information Studies (JSIS) 

Nov 2005 Research Grant (1,000,000yen) from OKAWA Foundation for Information and 

Telecommunication 

Jan 2006 Research Grant (1,000,000yen) from Yoshida Hideo Memorial Foundation 

Feb. 2009 Research Grant (800,000yen) from Hosou Bunka Foundation, Japan 

April 2009 Research Grant (1,000,000yen) from NII(National Institute of Informatics) 

SERVICES 

Conference Paper Reviewer: ICA Political Communication Division (2010), ICA Communication & Technology 

Division (2010) 

Journal Reviewer: Journal of Socio-Informatics(2009) 

ORGANIZATION AFFILIATIONS  

International Communication Association(ICA) 

The Japan Society for Studies in Journalism and Mass Communication 

Japanese Association of Electoral Studies(JAES) 

Japanese Society of Social Psychology(JSSP) 

LANGUAGE ABILITY 

Fluent in English, Japanese and Korean. 


